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O 3apgaHuun
e [leananH -- 19 mapTa, nocne 3Toro paboTbl HE NPMHMMAOTCS
e PaboTa BbINONHAETCA CaMOCTOATENBHO
e [InarnaT He NpMHMUMaeTcsA
e BbinonHeHHOe 3agaHne AOMKHO NpeacTaBnsaTb cobow pacwapeHHbIl Ha

npenodasamernsi Google 4OKYMEHT (TEKCT, MOKanbl -- BCe JOMKHO ObITb BbIMNOMTHEHO
cpeactBamu Google foKyMeHTa)

HasBaHue gokymeHTa -- “BA02-<hamunusa natmHnuen>"

Lanky gokymeHTa ckonupoBaTtb oTctoa, BMecTo “lNpenogaBaTens: ...” BbIBECTU
“BbinonHun: <dN0>"

NcTOYHMKN nHdopMaLmnm

[1] Emrah Yayici. Business Analysis Methodology Book

3agaHue

CnpoektupyinTe n pacnuwmnte TpeboBaHUA AN 3KkpaHa Bxoda B cMcTeMy Ang
MOBUNBHOrO BEG-NPUNOXEHUSA
Vcnonb3ynTte noaxoAd, onvucaHHeli B [1, naparpacdbl 4 1 6], a UMeHHO pa3buBKy Ha
dnumn n nonb3oBaTeNbCKME NCTOPUN
Y Bac AomKHO nonyunTbesa Ase puum (Features) -- Bxoq B cUCTEMY U
BOCCTaHOBJIEHWE NAPONS -- AN KAKAOM U3 KOTOPbIX HYXHO:

o Bbligenntb 1 nogpobHo pacnucaTtb nonb3oBaTtenbckme ncropum (User Stories)

n npuemoyHble TecTbl (Acceptance Tests)

o [lpogymaTb 1 HapucoBaTb MakeTbl akpaHoB (Mockups)
BaxHo: Bce Mokanbl OmKHbl ObITb HA aHTNMUACKOM SA3bIKe
OdopmuTe Bawwm chunum B BUAe Tabnuubl, Kak 3T0 caenaHo B naparpade “User Story
Technique” [1, cTp. 46]

Feature: ...

Mokanbi

User Story #1 Acceptance Test




User Story #1 Acceptance Test

MountaTtb Npo popmMaTt NoNbL30BaTENLCKUX UCTOPUIN MOXKHO 34ECb UMW 30ECh
Bawero onncanums gomkHo 6biTb 4OCTATOYHO ANS TOro, YTO NPOrpaMmmMuUCT MOr
peanua3oBaTtb AaHHbIN PYHKLMOHAI, NO3TOMY YacTbio 3a4aHns sIBNsieTCs
peueH3npoBaHue (Review) paboTbl 4pyrMM CTyOEHTOM -- OHO ByAeT BbINONMHATLCSA
Ha 3aHaTMM 19 mapTa

3ameyaHuda

Bxoa B cuctemy ocyulectnsieTca kombuHaumen email n napons

BoccTaHoBneHne napons A0MKHO ObiTb peannsyemMo UCKIYMTENbHO CaMnM
nonb3oBaTenem, 4518 Yero MOXHO MCMNoMb30BaTh NEePeChINKY Ha ero email agpec
HEKOTOpOW CekpeTHOM MHpopMaLmmn: napons (He 6e3onacHo), CEKPETHOro koaa unm
CCbINKN, KOTOpas BeAeT Ha 3KpaH yCTaHOBKM HOBOro napons (y»xe nony4yiie)
OnucaHne TekcTa NMCbMa, BbICblNTaeMOoro Nonb3oBaTenNto, kak n oopmMaT CeKpPeTHOro
KOQa MIn CCbIfKN HaxXoauTCS B Ballen 30He OTBETCTBEHHOCTH



http://2tickets2dublin.com/how-to-write-good-user-stories-part-1/
http://www.enter-agile.com/2010/02/user-story-primer-invest.html

